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RENTAL HOUSING MARKET AND DIRECTED SEARCH

Despite the fact that approximately 40% of individuals are tenants in France, little is known about the private rental
market. Using a novel dataset of online ads for the Parisian rental market and a hedonic model that includes apartment
features and photos, two main stylized facts are established. Firstly, landlords who set a lower rent — at constant
dwelling characteristics — attract more applicants, as predicted by a standard directed search model. Secondly, a new
stylized fact regarding landlords' pricing strategy is established. A non-negligible proportion of landlords use a two-step
pricing strategy: they set a high advertised rent, before lowering the advertised rent after a wait-and-see period.

Methodology

- Data scraping of a website that aggregates rental ads in
the Paris metropolitan area in 2019
- I observe the apartments' characteristics and the search
behavior of tenants

Hedonic regression model

Notes : Number of ads per municipality

Number of contacts and deviations from predicted price

A descending auction-like rent setting strategy
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