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LABORATOIRE INTERDISCIPLINAIRE
D'EVALUATION DES POLITIQUES PUBLIQUES

Stop drinking, bro :
an analysis of peer-norm based alcohol
abuse prevention campaigns
In France and In South Korea

As the prevalence of binge drinking among young adults continues to increase, several countries implement
alcohol abuse prevention campaigns specifically aimed at college students and young adults, incorporating
peer norms as a fundamental component. This study aims to analyze th e effectiveness of peer norms-based
alcohol prevention campaigns in South Korea and France through discourse analysis. The findings indicated
that both countries use peer groups as direct messengers and monitors of alcohol abuse within their peer
networks. This approach Is a useful deterrent for young people in early adulthood who lack parental
supervision, providing a frame of reference for problematic drinking, yet it has discursive limitations in that it

places the responsibility of public prevention on

Individuals. Further research I1s warranted on the

effectiveness and adverse outcomes of peer norms-based health campaigns.
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Is It an effective approach ?

Research guestions

In the campaigns,

o What discourses and frameworks were intended to be
constructed ?

o What keywords, messages, images and metaphor
were used Iin producing these discourses?

o What kind of Dbehaviors were normalized or
marginalized ?

o What communication strategies and actions were
adopted and who are the involved actors and
agencies ?

o What are the potential contested issues ?

Methodology

A discourse analysis of peer norms-based alcohol
prevention campaigns, examining the message elements,
strategies, and frameworks employed by the Korean and
French government — “Student Moderating Drinking
Supporters (L84 & FA{ Z E/ =X)” and “Friend Also at
Night (Amis aussi la nuit).”

» Keywords

Language » Metaphors
* Phrases

Documents, posters,
and promotional
materials on official
government sites

* Involved actors
« Strategy of distribution
« Communication Method

» Objective and issues
* Presupposition
» Theorical evidence

Results

o Using peer groups (university students, young adults aged
17-25) as a medium to convey messages about moderating
drinking

o Using peer groups as monitors of alcohol abuse within their
peer networks

o Framing key messages In terms of moderation, not
abstinence

o Caricaturing and highlighting specific drinking behaviors
among young adults
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Figure1. “Student Moderating Drinking Supporters”, Korea Ministry of Health (2017-2022)
Alcohol, when it stops # starts (left) / Don't force your peers or friends to drink (right)

Figure2. “Friend Also at Night”, Public Health France (2019-2022)

You can tell your buddy "stop the bullshit", but you can't tell him "stop drinking”? (left) /

Is being a buddy the same as letting your bro go, or knowing how to tell him "you had too
much to drink”™? (right)

Implications and suggestions

This approach serves as an effective deterrent in that it
provides a reference point for problematic drinking for
young people In early adulthood transitioning away from
parental or guardian supervision. Peers have the advantage of
being able to convey messages about problematic drinking
In @ much more intimate way as they are not in a hierarchical
relationship that acts as a direct source of control or restriction
like parents or guardians.

In parallel, it is worth considering that the significance of peer
norms Iin behaviors such as drinking stems from the primary
motivation of individuals to conform their conduct to these
norms, aiming to prevent exclusion from the social group.
That Is, peer norms are based on "relational sensitivity". The
act of peers directly deterring their peers might therefore lead to
Issues with the Intimate relationship, thereby diminishing the
campaign's efficacy. This, In turn, gives rise to a discursive
limitation wherein the responsibility for prevention policies
IS shifted onto the individual. Further research Is warranted
on the effectiveness and adverse outcomes of peer norms-
based health campaigns.
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